
 

 
 

 
 

 



 

 
 

 
 

 

DEPARTMENTOFJOURNALISMANDMASSCOMMUNICATION TEACHING 

PLAN 

CBCSCurriculum-M.A.(Journalism andMassCommunication)2021-22 

 

SL. 
No 

PaperCode TitleofthePaper Cre 
dit
s 

ClassDuratio
n in Hours 
per week 

    L T P 
Semester-I 

1 JMCPCOR01T Mass Communication 4 3 1 0 
2 JMCPCOR02T SpecializedFieldsof Communication 4 3 1 0 
3 JMCPCOR03T Reporting 4 3 1 0 
4 JMCPCOR04T Editing 4 3 1 0 
5 JMCPCOR05P MakingaLab-Journal 4 0 0 8 
6 JMCPAEC01T JournalisticWriting 2 2 0 0 

  Total 24  

Semester-II 
1 JMCPCOR06T BroadcastJournalism 4 3 1 0 
2 JMCPCOR07T TelevisionJournalism 4 3 1 0 
3 JMCPCOR08T FilmJournalism,Appreciationand 

Criticism 
4 3 1 0 

4 JMCPCOR09M Videography&SeminarPresentation 4 3 1 0 
5 JMCPCOR10P VideoDocumentaryProduction 4 0 0 8 
6 JMCP SEC01P VideoEditing 2 0 0 2 

  Total 24  

Semester-III 
1 JMCPCOR11T HistoryofJournalism 4 3 1 0 
2 JMCPCOR12T InternationalJournalismand 

Communication 
4 3 1 0 

3 JMCPCOR13T PublicRelations&Advertising 4 3 1 0 
4 JMCPCOR14M CommunicationResearch&Dissertation 4 3 1 0 
5 JMCPDSE01T EitherSportsJournalismORScience 

Journalism 
4 3 1 0 

6 JMCPGEC01T CoursesforOtherDepartments 
Environment Journalism 

4 3 1 0 

  Total 24  

Semester-IV 
1 JMCPCOR15T TraditionalMedia&SocialMedia 4 3 1 0 
2 JMCPCOR16T MediaLaws,Ethics&Media Management 4 3 1 0 

3 JMCPCOR17M Photo-journalism 4 3 1 0 
4 JMCPDSE02T EitherWomen&MediaORMedia Culture 

and Society 
4 3 1 0 

5 JMCPCOR18M MakingaDocumentary 8 0 0 8 
  Total 24  



 

 
 

 
 

 

SEMESTER-I 

Course Code: JMCPCOR01T 

Course Title: Mass Communication 

 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome   

Upon successfulcompletion,studentswillbeableto: 

1. Use an understanding of the effects of mass media on culture and society in order 
tomake responsible personal and professional decisions. 

2. Recognize the connection between journalistic/mediafreedoms and 
democracyinorderto maintain balance between freedom of the press and freedom of 
thesociety. 

3. Providecommunityleadership. 

4. Criticallyandthoughtfullyrespondtobothexplicitandimplicitcommunicationofmedia. 

Module CourseContent Instruction 
Hours 

1 Communication –Definition, process, elements, function, barriers, 
nature andprocessofhumancommunication,verbaland nonverbal 
communication, inter-personal, small group,public,mass 
communication, communication and socialization. 

12 

2 Models:Aristotle,ShannonandWeaver,Lasswell,Osgood,Dance, 
Schramm, Gerbner, Newcomb,Westley &MacLean,Berlo,Rogers & 
Shoemakers. 

12 

3 Nature, process, characteristics, impact of mass communication, 
media of mass communication and their characteristics, 
communication behavior, Perception – Cognition –Attitude, Mass 
Society–MassCulture,Typologyandcharacteristicsofaudiences 
–media-audiencerelationship–Encoding/Decoding. 

12 

4 Media Systems and Theories : Types of Media Systems, Individual 
DifferencesTheory,Twostep&multistepflow,AgendaSetting 
- convergent and gate keeping, Normative theories,Functional 
theory, Mass media : public opinion and democracy, Media culture 
and itsproduction - Propaganda model - Public Sphere and Jürgen 
Habermas-Mediaorganizations,MediaContent,Market-driven 
MediaContent–Effects,PoliticalEconomyofCommunication. 

12 



 

 
 

 
 

5 Media Effects Theories: News Framing, Media Priming, Social- 
CognitiveTheoryofMassCommunication,UsesandGratifications, 
Stereotyping, Public Communication Campaigns,Entertainment 
and Enjoyment as Media Effects. 

12 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-I 

Course Code: JMCPCOR02T 

Course Title: SpecializedFieldsofCommunication 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Employ criticalthinking andintellectualrigorindevelopinganalysesofcomplex 
issues in science, including proposing appropriate actions, solutions, or 
responses 

2. Communicatescienceusingarangeofappropriate modesandtechnologies, including 
oral, visual, and multimedia components 

3. Understandthebroadersocietalimpactsofeffectivescientificcommunication 
4. Analyzehowrhetorical choicesinfluencethewayscienceiscommunicated 

andunderstood across genres, contexts, and audiences 
5. Reflect on the rangeand effectivenessof variedcommunicativestrategiesfor 

conveyingscientificinformationandcraftingpersuasiveandaccessibleargumentsabou
t science 

6. Identifyandapplytheoriesofhealth,disease,andwellbeingintheplanning, 
implementation, assessment and evaluation of health interventions. 

7. Communicate health information in oral and written forms and through a 
variety ofmedia and technology to diverse audiences. 

8. Will be skilled in analyzing various developmental strategies and will be 
aware of developmentconcepts 

9. Recognize and respond to the communication expectations of various 
corporate stakeholders. 

10. Create andimplement a strategic corporate communications plan and to 
utilize a variety of communication tools and techniques. 

11. Apply the learning into a real workplace situation for image building of 
the organization during normal and crisis situations 

Module CourseContent Instruction 
Hours 



 

 
 

 
 

1 Developmentcommunication: 
Development communication- Definition, Significance, Role of 
Development Communication in Participatory Democratic 
Process, Its Impact on Indian Society, Role of Media in 
Development Communication. 

8 

2 HealthCommunication 
HealthCommunication-its modernTrend,NewScopes, 
Objectives,Characteristics,RoleofIndian Media in Health 

7 



 

 
 

 
 

 

 
 Communication  

3 FolkCommunication 
FolkCommunication-itsculturalroot,Useinthirdworld 
Countries,moderntrend,Objectives. 

7 

4 CorporateCommunication 
CorporateCommunication-Definition,Significance,Roleof 
CorporateCommunicationinParticipatory Democratic Process, 
Its Impact on corporate sectors in India. 

8 

5 VisualCommunication 
VisualCommunication--Definition,Itsusage,Characteristics,Its 
Significance,ItsImpactonIndian Society. 

8 

6 RuralCommunication 
RuralCommunication-UseinthirdworldCountries,modern 
trend,Objectives,RoleofIndian Media in Rural Communication, 
Its Impact on Indian Society. 

7 

7 UrbanCommunication 
UrbanCommunication-Definition,Itsusage,Characteristics,Its 
Significance,ItsImpactonIndian Society, Role of Media in Urban 
Communication . 

7 

8 ScienceandTechnologyCommunication 
ScienceandTechnologyCommunication-Definition,Itsusage, 
Characteristics, Its Significance,ItsImpactonIndianSociety, 
RoleofMediainScienceandTechnologicalCommunication 

8 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-I 

Course Code: JMCPCOR03T 

Course Title: Reporting 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. DevelopandAnalyzenewsreportsforvarioussectors 
2. Presentnews,organizeandchairintellectualdiscussions 
3. Usevarioustoolsandtechniquesforcompilationandpresentationofnews 

Module CourseContent Instruction 
Hours 

1 Definitionandconceptsofnews 
News,Newsvalues,Objectivity,ElementsofNews. 

5 

2 SourcesofNews 
Reporter, Chief reporters, News beats, News Sources, Special 
Correspondent, Bureau Chief. 

5 

3 SpecializationinReporting 
Reportingforwomenandchildren,Science,Sports,and 
Entertainmentetc.Objective,Interpretive and investigative 
reporting. 

5 

4 Interview 
PrinciplesofInterviewing,Preparation,Guidelines,Different 
Types, Basic Knowledge fortakingInterview. 

5 

5 Onlinereporting 
Onlinereporting-emergingtrend,features,significance 

5 

6 Feature 
Definition,Characteristics,WritingStyle,DifferentTypesofFeatures 

5 

7 OpinionPiece 
What is Opinion piece? Different Types: Column, Letters to the 
Editor,Editorial, Review,Column-Types and Styles, Syndication, 
EditorialWriting-typesandstyle,Review-Writingstyle,Lettersto 
theEditor. 

8 

8 YellowJournalism 
YellowJournalism-History,Trend,ImpactofitinJournalism 

5 



 

 
 

 
 

9 PhotoJournalism 
PhotoJournalism-itsfeatures,Qualities,dutiesandresponsibilities 
ofa Photo-journalist,Different Types of Photos, News Photo 
Production 

5 

10 WebJournalism 
WebJournalism,EmergingTrends,Qualitiesofacontent 
Writer,ImpactonWorldJournalism 

5 

11 NewsAgencyReporting 7 



 

 
 

 
 

 

 
 NewsAgency-ItsDefinition, activities, specialfeatures, 

DifferencebetweenAgencyReporting and Media Reporting, 
Different News Agency Service 

 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-I 

Course Code: JMCPCOR04T 

Course Title: Editing 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Actaseditor,director,producerinamediacompany 

2. Acquaintwithsetupofprintmediaorganizationsandeditorialworking 

3. equipwithprintingtechnologyandprocess ofprintproduction. 
 

Module CourseContent Instruction 
Hours 

1 Editing 
Definition,Objectives,PrinciplesofEditing 

7 

2 DifferentFunctionariesofEditorialDepartment 
Editor, News Editor, News Coordinator, Chief Sub-Editor, Sub- 
Editor- duties, Responsibilitiesand qualities 

8 

3 Headline 
Headlines: types andcharacteristics,Use of Headline, 
Objective 

7 

4 DifferentComponentsofEditing 
Typography,Lead writing, Proof Reading, Copy Testing, 
Editing agency copies 

8 

5 PreparationofNewspaperPage 
Pageplanning,Layout;differenttypesandgeneralprinciples, 
Computereditingandpagedesigning 

8 

6 Photo-editing 
Photoediting-differentstyles,processes,Dutiesand 
ResponsibilitiesofPhotoEditor,Modern Trends 

7 

7 MeansofPageLay-out 
Use of graphics and illustrations, Use of info-graphics-blurbs, Use of 
cartoons. 

7 

8 Editingtrends 
Magazineediting,Recenttrendsineditingandlayout,Web editing. 

8 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-I 

Course Code: JMCPCOR05P 

Course Title: MakingaLabJournal(Practical) 

Schemeof Instruction Schemeof Examination 

Total Duration : 120 Hrs. MaximumScore: 
50 

 

Periods/Week : 8 VivaVoce: 15 

Credits : 4 Project: 35 

InstructionMode : Lecture/Presentation   

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. tolearnthebasicsofwritinganddesigning. 
2. towriteeffectiveheadlines. 
3. 3.tolearneffectivestrategiesinjournalisticwriting. 
4. 4.toenhancedesigningskills. 
5. tolearncreativewritingskills. 
6. todemonstrateabilitytodevelopcontentfordifferentformsofwriting. 

 

 
Module CourseContent Instruction 

Hours 
1 Project 

Production of one Lab-Journal namely ‘Reporters’ Radiation in 
English Containing Report ofevents and seminars. General Field 
visit, report three places. Interview skill, Submission oftwo 
journalistic,in-depth,writteninterviewsofanytwoeminent 
personalities 

120 

ExaminationandEvaluationPattern:35Marksforprojectand15MarksforVivaVoce. 



 

 
 

 
 

 

SEMESTER-I 

Course Code: JMC PAECC01T 

Course Title: JournalisticWriting 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 30 Hrs. MaximumScore: 50 

Periods/Week : 2 InternalEvaluation: 15 

Credits : 2 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. tounderstandthevarietyofmassmediawriting,includingnewsstories,features and 
pressreleases, advertisement copy, script for film, scrip for documentary. 

2. createnewmediaproducts,includingblogs,podcasts,Websitesandmulti-media 
 

Module CourseContent Instruction 
Hours 

1 Principlesofmediawriting,whatismediawriting? Techniques of 
Reporting,writing and editing , Media writing as communication, 
Principles of good writing, basic toolsof writing, 
Characteristicsofmediawritings.Revision ofgrammar,syntaxand 
style.Draftingandrevising. 

7 

2 TypesofwritingIdeasforwriting,Narrativewriting,Introduction 
tonarratives, Tellingstories,Nonfiction,Engagingthereader 
Descriptive writing; Explanatory writing;Persuasive writing 

8 

3 Writingforprintlead,intro,Headlinesandcaptionwriting.Opinion 
piece, Feature writing, types of feature, profiles, Article writing. 
PressRelease,Editorialwriting.ShortstoryWriting,writing book 
reviews and film reviews, Film writing; 1-line Concept,Story, 
Script, Dialogue, Screenplay writing, writing columns. 
Stylebook,Writingformagazines- Writing for broadcast: Writing for 
eyes and ears, 

7 

4 RadioProductionWriting;RadioDramaScript,ScriptforPhone- 
inprogrammes.Scriptfor RadioTalk 

8 

5 NewswritingforTelevision,SerialProduction;BulletinProduction. 
TVSerialScripts. 

8 

6 Writing for web writing for Web: Characteristics of webwriting, 
technicalwriting,blogs andtwitter posts,BlogArticle.BlogNews. 
Creative Writing & Content Writingfor Web Portals. Online 
Journalism. 

7 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-II 

Course Code: JMC PCOR06T 

Course Title: BroadcastJournalism(Radio) 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 EndSemester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. KnowabouttheconceptsandbasicsofJournalism 
2. FamiliarizetheoperationofbroadcastIndustry. 
3. LearnabouttheRadioandTelevisionNewsProgramsstyles. 
4. Learnthestyle,theactivitiesandlogisticsinvolvedintheprocessofBroadcast

Journalism. 
5. ToassesstheBroadcastNewscontent. 
6. FamiliarizewithBroadcastprogramandevaluationmethods. 
7. ProvidethemanoptimumunderstandingofRadioJournalism,RadioProgramming 

and Operational Management of Commercial FM stations. 
 

Module CourseContent Instruction 
Hours 

1 Radio-itsOriginandDevelopment 
HistoryofRadio,DevelopmentofBroadcastingsysteminIndia 

6 

2 DifferenttypesofRadioProgramme 
Radio Feature, Newsreel, Radio talk, Rural
 Programme, MagazineProgrammeetc.RadioNews 

6 

3 ConceptofRadioStudio 
RadioStudio(NewsandProgramme),Specifications,Radio 
MonitoringSystem,AudioEquipments 

6 

4 OrganizationalStructure 
OrganizationalStructure of Radio Station- Governmental and Private 
in India 

6 

5 RadioInterview 
Radio Interview,Different Types, Techniques of Radio Interviewing, 
Do’s and Don’ts 

6 

6 Radio-writing 
WritingforRadio-Talk,Feature,Report,Newsreel,Docu- 
feature,DramaandSpecialAudienceProgrammeetc, 

6 



 

 
 

 
 

7 DifferenttypesofRadioformat 
FMRadio,CommunityRadio,HamRadio,AnalogandDigital Audio 
CommunicationSystem,SatelliteBroadcasting 

6 

8 AudienceResearchUnit 
AudienceResearchUnit-Activities,Itsutility 

6 

9 ForeignRadioChannels 6 



 

 
 

 
 

 

 
 ForeignRadioChannels-BBC,VoiceofAmerica,SatelliteRadio Stations  

10 RadioJockey-itsqualities,dutiesandResponsibilities,Modern Trend,As 
a profession futureof Radio Jockey in India 

6 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-II 

Course Code: JMC PCOR07T 

Course Title: TelevisionJournalism 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Expose them to the latest digital audio-video technologies, social media and new 
media tools 

2. TrainthemintheartandcraftofTVJournalismandequipthemwithskillsandpractices so 
that they are fully ready to take up journalistic and production jobs in TVNews 
Channels. 

 
Module CourseContent Instruction 

Hours 
1 Television-itsOriginandDevelopment 

History of Television, Development of Television inIndia, 
Television and Indian Society 

7 

2 DifferenttypesofTelevisionProgramme 
DifferenttypesofTVProgramme-TVDocumentary,TV 
News,TeleSerial,TeleFilm,TVFeature, Magazine Programme, TV 
Show etc. 

8 

3 ConceptofTelevisionStudio 
Television Studio (News and Entertainment), Specifications, OB 
van, Editing Console, OnlineEditing, Video Equipments, different 
types of TV camera, OB van 

10 

4 Doordarshanvs.PrivateTVchannels 
Television-PrivateandGovernmentalControl 

7 

5 TVInterview 
TVinterview,Differenttypes,TechniquesofTVInterviewing, 
Do’sandDon’ts,VoxPopuli,Imaginary Line 

8 

6 Television-writing 
Writing for Television- TV News, TV Documentary, TV Feature, 
Telefilm, Television Reporting 

8 

7 TelevisionShots 
DifferenttypesofTVshots-impactofTVshots,Significance 
ofeveryTVshots,UseofTVshots 

7 

8 OrganizationalStructure 5 



 

 
 

 
 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-II 

Course Code: JMC PCOR08T 

Course Title: FilmJournalism,AppreciationandCriticism 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1.  Recognizetypesoffilms,theirimpactonsocietyandtheirrolesinourlivesand society. 
2. Recalltheconceptsbehindstorytelling,MiseenScèneandCinematography. 
3. Identifywayssoundcontributestomovies. 
4. Listtherolesofdirectorsandcriticsinthefilmindustry. 
5. Identifytypesofmoviegenresandvariouseditingstyles. 
6. exposethemtothelatestdigitalaudio-videotechnologies,socialmediaandnew media 

tools. 
 

Module CourseContent Instruction 
Hours 



 

 
 

 
 

1 Definitionof Film,Fiction and Non-fiction-- Characteristics of film 
media -- LanguageofCinema : image and sound codes --Image 
Codes: (i) Codes rootedintheimage(iconiccodes), Codes of iconic 
nomination, pictorial codes, analogical codes. (ii) Codes rooted in 
photographically produced image: angle, Scale, Filters, focal 
length, diaphragm. (iii) Codesrooted in the sequencing of images : 
logical relations (i.e. flashback) aesthetic codes. Large 
syntagmatique.(iv)Codesrootedinthemoving picture: Flashback, 
flash forward, freeze,animation, dissolve, fade in, out, 
slowandfastmotion.(v)Codesrootedinthemovementandin the 
image : movements of the camera. Zoom. Sound Codes : diegetic, 
non-diegetic, sync/non sync, components, on-screen/ off- 
screen,soundcounterpoint,relationbetweensoundandimage (eg. 
Difference between image mood and sound mood/ objective 
imageand subjective sound), functions ofmusic incinema, silence. 
Forms : Entertainment, information, persuasion, records/ archival, 
experimental; Formats: Regular 8 mm, Super 8mm, 16 mm, 35 
mm, 70 mm, 3D. Plot in Cinema; Narrative and Plot : structure, 
conventions and variations, alternatives to narrative fiction -
documentary and avant-garde; Conflict as aplot element; 
Character as a plot element. 

15 

2 Mise-en-Sceneandcompositionalelements:visualandspatial 
attributes;Lighting:highkey,lowkey,Rembrandt,Chiaroscuro, 
exposure( Realism in Cinema, mise-en-scene in German 

10 



 

 
 

 
 

 

 
 Expressionist Cinema, FrenchPoetic Realism);Cinematography : 

the camera intime andspace–proxemics, focus, lens, movement 
andangles(lensesincreationofspace,depth offield;focal length); 
Editing in Cinema: attributes of editing, story-centred editing, 
tempo,graphics,transitions; creating meaning outside the story, 
continuity and disrupting the rules;Russian montage versus 
decoupageclassiquestyleediting;Jump-cutandmatch-cut;Colour 
:Theory&Practice. 

 

3 FilmHistory:(a)BriefhistoryofthedevelopmentoffilminEurope, 
U.S.A.andIndia.(b)filmstyle:classical,realistandformalist. 
(c) important directors, film companies and films : (i)Period of 
institutionalization of cinema and after: D.W. Griffith; ii) Russian 
socialist realism: 
S. Eisentein; iii)Italian Neo-Realism : Vittorio De Sica, Rossellini, 
Fellini; iv) Cinema &Modernism: The Lumiere Brothers, George 
Melies, Charlie Chaplin, Buster Keaton; Orson Welles, F .W. 
Murnau,FritzLang,&JeanCocteau;v)TheFrenchMasters:Jean 
Renoir,Robert Bresson; New Wave: Jean luc Godard, Alain Resnais 
and Francois Truffaut;vi)Auteurs:AlfredHitchcock;vii) 
PostwarJapaneseCinema:Akirakurosawa,Ozu,NagisaOshima; 
viii) Latin American Cinema : Imperfect Cinema, Aesthetics of 
Hunger, Ideas aboutFirst, Second and Third Cinema; Indian 
Cinema:D.G.Phalke,V.Shantaram,SatyajitRay,Ritwik Ghatak, 
Rajkapoor, Guru Dutt, Adoor Gopalkrishnan, Shyam Benegal, 
Mrinal Sen, Tapan Sinha, Tarun Majumdar, Rajen Tarafdar, Ajoy 
Kar, Bimal Roy, Hrishikesh Mukherjee,Basu Bhattacharya, Basu 
Chatterjee, Gulzar, Girish Karnad, Mani Ratnam. Prabhat, New 
Theatres, Bombay Talkies, etc. Raja 
Harishchandra,AlamAra,SantTukaram,Kalpana,DoBigha 
Zameen, Pather Panchali, Charulata, Bhuvansome, New Indian 
Cinema. 

15 

4 Fictionand non-fiction,documentary-definition--evolution,forms, 
distinction from othercreative modes like narrative fiction and 
avant-garde;Analyzingdocumentarytexts-subjectand ideologies, 
viewpoints, forms, production methods, audience-
experience;Four Traditions of documentary –newsreel, 
propagandist,naturalist, realist; different stylistictraditions-
verite,direct etc.; Documentary precursors to cinema and 
television : war 
photography,BBCradio;somesuccessorsofdocumentary: non-
fictionnovels,newjournalismandrealitytv;Documentary 
inthe21stcentury. 

10 



 

 
 

 
 

5 Film Business and Industry--Stages of film production from idea 
andscripttopost-production--Economics, Finance and business of 
film- Film distribution, import and export offilms-- Regional films. 
Film Criticism: (a) Film criticism : Classical, structural, 
psychoanalytical,political, sociological and social& feminist; Genre, 
Auteur; Audience and Reception. (b)Reception theories: Theories 
of Louis Althusser, Janet Staiger and Stuart Hall, Intertextualityin 
Casablanca (1942), Interpretation andreceptionin The Matrix 
(1999), Film Society: (a)Influences of Indian cinema, cultural of 
Indian cinema, (b) Report of the film enquiry 
committee,reportoftheworkinggrouponNationalFilmPolicy, 
(c)Dilemmaoffilmcensorship:KhoslaCommitteereporton 

10 



 

 
 

 
 

 

 
 censorship.(d)Institutions:Filmsdivision,NFDC(FFC),FTII, 

NFAI,FilmFestivalsAuthorityofIndia, CensorBoard.(e)Film Society 
Movement, (f) National and State awards for films. 

 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-II 

Course Code: JMC PCOR09M 

Course Title: VideographyandSeminarPresentation 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalandPresentatio
n: 

25 

Credits : 4 End Semester: 25 

InstructionMode : Lecture/Presentation   

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Understandcommunication,expression,andstorytellinginamedia,organizational, 
interpersonal and social context. 
2. Developanaestheticunderstandingofmediaproductionandtechnicalproficiencyin areas 
such as video and visual production, writing and digital media development. 
3. StudentswillbecomecapableofcreativelyusingvariousICTdevicesanddigitalplatforms. 

 
Module CourseContent Instruction 

Hours 
1 Video-asaMedium 

VideoasamediumofGroupandMassCommunication,Videoas 
a medium of AdvertisingandPublicRelationandpropaganda,Still 
Photography and Videography, History ofVideography 

7 

2 VideoEquipments 
VideoCamera–DifferentTypes,VideoTape/Cassette- 
Classification,Lightandsound,Pre-production and Post- 
Production,Audioequipments,EquipmentsforVideography 

8 

3 VideoEditing 
VideoEditing,EditingConsole,Tele-SerialProduction 

5 

4 StudioforVideoProduction 
FunctionofVideo-Studio,Itsspecification,Characteristics 

5 

5 DifferentVideoproductionFormats 
Video Documentary Making, Tele Magazine Programme, 
Community Based Video Production, Video production in Local 
CableChannel,DigitalandAnalogVideoProduction,VideoFilm, 
MusicVideo 

8 

6 UseofVideoinModernCommunicationsystem 
UseofVideoinInteractivewebsites,Video-Conferencing 

5 

7 VideoProduction 
SoundsandSpecialeffectsinVideoProduction,VideoParlour,Video Film 

7 



 

 
 

 
 

8 VideoPiracy 
VideofilmandPiracy,ActionstakenbyGovt. 

5 

9 SEMINARPRESENTATION 
MicrosoftPowerPointCreatePresentationsandSlideshows 
CreatePresentationsUseTemplates,ApplyaSlideMaster,Slide 
Layouts,AddBackgroundImages,InsertHeadersandFooters, 

10 



 

 
 

 
 

 

 
 Insert Charts, Modify Chart Type Create Custom Configure 

Slideshow Options, Rehearse Timing, Modify Slide Order Insert and 
FormatMedia. Adjust Media Window Size, Set Start/Stop Times, 
LinktoExternalMediaApplyTransitionsandAnimations.Apply 
Transitions between Slides, Apply Animations to Shapesand Text, 
Set Timing for Transitions and Animations, Use the Animation Pane 

 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-II 

Course Code: JMC PCOR10P 

Course Title: VideoDocumentaryProduction 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 120 Hrs. MaximumScore: 50 

Periods/Week : 8 InternalEvaluation: 15 

Credits : 4 VideoDocumentary:35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Learnandunderstandthegrammarofthevisuallanguagecontentcreation. 
2. SpecializeinscreenandTelevisiondirectingscreenwriting. 

 
Module CourseContent Instruction 

Hours 
1 Basics of video production, Pre-Production, Documentary 

storytelling,
 Researchingandbasicsofwritingscriptsfordocume
ntaries 

60 

2 Videography and lighting, sound and music, design and video 
editing. 

60 

ExaminationandEvaluationPattern:InternalAssessment15Marksand35Marksforvideo 
DocumentaryProduction. 



 

 
 

 
 

 

SEMESTER-II 

Course Code: JMC PSEC01P 

Course Title: VideoEditing(Practical) 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 30 Hrs. MaximumScore: 50 

Periods/Week : 2 InternalEvaluation: 15 

Credits : 2 Scripting & Short film:35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Plan, design,and create digital video projects incorporating graphic and 
audio elements. 

2. Transfer and capture digital video and audio from various cameras and 
external devices. 

3. Edit and compress video for use in various delivery modes of digital media 
using standard digital video editing software. 

4. Evaluate digital video projects, identify items for improvement, and 
implement changes. 

 
Module CourseContent Instruction 

Hours 
1 Writing for video script, Making a proposal for Video 

Documentary Film for NFDC, Short FilmMaking Minimum for 
15Minutes(compulsory) 

15 

2 NecessarySoftware–AdobePremire–Pro,PinnacleStudio 
(LatestVersion)AdobePhotoshop ,CS2, Sonny Vegus , 
Macro–Media,Flash—Player,FlashProg. 

15 

ExaminationandEvaluationPattern:InternalAssessment15Marksand35MarksforShortFilm 
productionandScriptwriting. 



 

 
 

 
 

 

SEMESTER-III 

Course Code: JMC PCOR11T 

Course Title: HistoryofJournalism 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. appriseofthegrowthofprintmediainIndiainhistoricalperspective 
2. enableanalyzethetrendsincontemporaryjournalism. 
3. Deconstruct national media systems and socio-environmental issues and 

practices in the context of globalisation. 
4. Developinterculturalintelligenceandglobalcommunicationcompetencies. 
5. Produce work incorporating diverse groups and perspectives, including racial, 

gender, ethnicity,sexualorientationandreligiousconcerns,onlocal,nationaland 
internationalissues. 

 
Module CourseContent Instruction 

Hours 
1 Social, cultural, economic and political background of the 

development of media; Origin ofthepress(newspapers)indifferent 
parts of the world––developments in Europe and theUSA- 
emergence of telecommunication system and its impact -- 
Development of typesettingand printing technologies and their 
impact-special reference to India – earlyeffortstopublish 
newspapers (both English language and Indian language) in 
different parts of India –Hicky – Rammohun Roy – Derozians – 
Harish Chandra Mukherjee-post-1857 developmentsDevelopment 
ofmasscirculatedpressinIndia–repressivepresslawsbythe 
colonialrulers. 

15 

2 TheIndianpressandthemovementfornationalIndependence- – 
social,politicaland economic issues and the Indian press – conflict 
with colonial rule-- important personalities of Indian journalism 
(both English and Indian language)--major Indian newspapers—
birth of journalists’ organizations –commercialization of press – 
changing ownership pattern- developmentsasaprofession--
establishmentoforganizationslike 
IJA,INS,AINECetc. 

12 



 

 
 

 
 

3 Development of news agency system – Havas, Reuters, AP etc. – 
origin and development ofnews agencies in India –Reuter’s 
monopoly—nationalistinterventions—developmentofphoto 
journalism–specialreferencetoIndia; 

13 

4 MajortrendsafterIndependence–Radio-Television–Satellite 15 



 

 
 

 
 

 

 
 TV,CableTV,Internet—Trends in print media (both English and 

Indian languages)-modernization and diversification 
—PressCommissions–PressCouncilofIndia--monopolizationand 
corporate control –changing context of media freedom-Indian 
media and Globalization—Foreign DirectInvestment in Indian 
mediaindustry—Developmentofjournalismandcommunication 
educationwithspecialreferencetoIndia. 

 

5 Historical development of Indian films – major film production 
centres—Bombay, Chennai,Kolkataetc.- Major filmpersonalities 
developments after Independence—Film censorship—effect of 
Globalization;Growthofregionalfilmindustries;Popularityof 
Indianfilmsintheinternationalmarket. 

15 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-III 

Course Code: JMC PCOR12T 

Course Title: InternationalJournalismandCommunication 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

 
Module CourseContent Instruction 

Hours 
1 International communication-definition—history and 

development of communication as aninternational phenomenon - 
intercultural and cross-cultural communication—International 
communication duringpre-colonialperiod—
ColonialStructuresofCommunication- 
-Internationalcommunicationduringcolonialage—growthof 
internationaltelegraphicnetwork – growth of news agency system 
– Grand alliance of news agencies 

15 

2 Advancement during World War I and World War II–Role of the 
League of Nations- origin ofinternational communication as an 
academic discipline. 

12 

3 Supranational communication; satellite communication – its 
historical background – status –progress – effects – satellite 
communicationandshrinkingworld,ImpactofICT,RoleofUN, 
UNESCO,ITU,WTOetc. 

13 

4 Debate on New International Information and Communication 
Order--NIICO and New International Economic Order - MacBride 
Commission’s report –Efforts by the Non-alignednations-Internet 
and online media—effects - Convergence of media – Problems and 
options- -Contemporary issues related to transnational 
broadcasting anditsimpactonculture-
MediaPoliciesinanInternational 
Context. 

15 



 

 
 

 
 

5 Effects of globalization on media systems andtheirfunctions; 
transnational media ownership and issues of sovereignty and 
security; international intellectual property rights; international 
mediainstitutionsandprofessionalorganizations;codeofconduct- 
-protectionofculturaldiversity–UniversalDeclarationofCultural 
Diversity-- present issues –position of the developing countries- 
India’spositionandapproachtointernationalcommunication 
issues. 

15 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation   

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Unpacktrans-nationalcommunicationandpublicrelationspractices 
2. Students will be able to write a variety of mass media 

products,includingnewsstories, press releases, and advertising copy, following 
accepted journalisticstandards,including Associated Press style. 

3. Performeventmanagementandadvertisingactivities 
4. Students will be able to create and design emerging media products, including 

blogs, digital audio, digital video, social media, digital photography, and 
multimedia. 

 
Module CourseContent Instruction 

Hours 
1 PublicRelation-concepts 

PR-Definition, Objectives, PR: Publicity, Propaganda, and Public 
Opinion, History of PR,Growth as a communication function, PR 
asamanagementfunction,PRPrinciples,PRCounseling,PRand 
Advertising. 

4 

2 PRPlanning 
PRPlanning,Implementation,Research,Evaluation 

4 

3 PublicRelationOfficer 
PRO-Qualificationandfunction,Employeerelations, 
GovernmentRelationsplusLobbying,PRO and employee 
welfare,PublicsinPR 

4 

4 PRTools 
MediaRelations,PressReleases,PressConference,Press 
Rejoinder,PressCommuniqué,Ombudsman, 

3 

5 PRinPublicandPrivateSectors 
PR in IndiaPublicand privatesectors- Characteristics, Differences, 
objectives 

3 

6 PROrganizations 
PRagencies;PRSI,IPRA 

3 



 

 
 

 
 

7 PR Activities 
Making of House Journal, Video House Journal, Corporate Films, 
MarketingCommunications, Editorial Services Speech Writing, 
DevelopmentofWritingpapersandBackgrounders,Organizing 
Exhibition,Fair,PressTour,OtherPRTools 

3 

8 SpecialkindofPR 3 



 

 
 

 
 

 

 
 CorporateP.R,FinancialPR,PrandManagement,PRfor 

Hospitals,Charitableinstitutions,NGO, Political Parties, Crisis 
management, 

 

9 PREthics 
PREthics-Indiaandabroad,do’sanddon’ts,guidelines 

3 

10 RecenttrendsofPR 
PRandNewTechnology,EmergingTrendsinPR, 

3 

11 EventManagement 
Eventmanagement-dutiesandResponsibilitiesofEventManager 

3 

12 PRResearch 
P.R.Research-GoalSetting,PRauditetc. 

3 

Advertising 
1 Advertising– definitionsand concepts – evaluation of advertising – 

relevance of advertising 
–types–withspecialreferencetoIndia–advertisingasan 
industry,professionalandartfrom – current trends in India – the 
social and cultural extent of Indian advertising –international 
advertising – multinational companies, global marketing, 
tradingand advertising strategies,global and local approach, 
multinational 
agencies. 

4 

2 Brand building & brand positioning –role of advertising in brand 
building–definition&concepts–componentsofabrand. 
Importanceofbrandpower–brandstrategy&structure 
– casestudiesinbrandpositioning.Advertisingcreativity– concept & 
definition – creativeprocess – copy writing – language & its 
significance in creativity – use of appeals – interfaceof copy 
writing & visual creativity. 

4 

3 Marketing communication – need for integrated communication – 
the value chain system inmarketing : choosing value, deciding 
value,communicatingvalue–consumerbehaviour: environmental 
influences, personal influence, decision process – marketing 
strategies :Market segmentation, targeting, positioning– 
importance of marketing mix – role ofadvertisinginmarketing, role 
of advertising in different product categories – consumer, 
industrial, corporate, service, financial, social marketing etc., 
lifestyle advertising - budgeting 
– advertising goals and strategies : importance of marketing – 
advertising and sale promotion goals and segmentation and 
positioning strategies, mediastrategies, SP strategies, developing 
brand personality, preparing the advertising plan. 

5 



 

 
 

 
 

4 Advertising research : Importance of research in advertising – pre 
and post testing of advertisement – qualitative and quantitative 
research strategies – useofAIDA, DAGMARetc., other diagnostic 
tests–limitation of researchstrategies. - advertising planning 
anddecision making – importance of research inputs – market 
research and situation analysis,consumer behaviour, product and 
behaviour analysis budgeting – advertising goals and strategies. 

4 

5 Advertisingcreativity: thecreativebriefandstrategy–elementsof 
good advertising–creativestrategyatwork–copyandart–
importanceofvisualthinking–guidelinesforwriting–visibility 

4 



 

 
 

 
 

 

 
 – identity – promise and simplicity, Campaign planning – 

processofcampaign planning – case studies of contemporary 
campaigns : Governmental & Non-Governmental, product, 
institutional & publicserviceetc.Definingaproblemforworkingouta 
campaign. 

 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35Marks. 



 

 
 

 
 

 

SEMESTER-III 

Course Code: JMC PCOR14M 

Course Title: CommunicationResearchandDissertation 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 Internal&EndSem.:25 

Credits : 4 Dissertation: 25 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Identify and understand methods for conducting communication research 
common in strategic communication practice. 

2. Understand and evaluate academic research using common communication 
research methodologies. 

3. Analyzedatafromqualitativeandquantitativeperspectives. 
4. Use qualitativeandquantitativedatatoinformcommunicationstrategy. 

 
Module CourseContent Instruction 

Hours 
1 Definition and Elements of Research; Research methods and 

Approaches in Social Sciences.Administrative and Critical 
Traditions;MassmediaresearchandScientificmethods.Importance 
of communication research — Indian scenario; Research Process: 
Formulationofresearchproblem,reviewofliterature,hypothesis, 
typesofresearchdesigns. 

15 

2 Qualitative Research: Case Studies —Ethnography Ethno 
methodology, Symbolic Interactionism, Policy and archival 
research—Participant Observation and Non-Participant 
Observation—Focus Group— Ground Theory Methods, Action 
Research, Historical research,Content analysis; Communication 
PolicyAnalysis;AnalyzingVisuals:stillandmovingimages,Use 
ofSoftwareforQualitativeResearch 

12 

3 Tools of Data Collection–observation, interview schedules, 
questionnaire, field studies,telephone surveys, online polls. 
Sampling methods, Media research–evaluation, feedback–feed 
forward–media habits–public opinion surveys–pre-election 
studies and exit polls,Attitude Measurement–Thurstone, Likert, 
Guttman, 
SemanticDifferentialScales,RatingScales,levelsofmeasurement, 
ReliabilityandValidityMeasurements. 

13 



 

 
 

 
 

4 Introduction to statistics; Use of Statistics in Media Research; 
inferential and parametric, nonparametric, uni-variate, bi-variate, 
multivariate statistics, correlations, linear regression,logistics 
regression, factor analysis, Principal ComponentAnalysis,Anova, 
StructuralEquation Modeling; Use of SPSS. 
Context. 

15 

5 DataAnalysis andReportwriting–dataanalysistechniques – 15 



 

 
 

 
 

 

 
 Experimental Research; preparation of research reports/project 

reports/dissertations, Referencing andCitation Style, Ethical 
perspectivesofmassmediaresearch;Effectsresearch–Strengths 
andLimitations. 

 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination10Marksand25MarksDissertation 



 

 
 

 
 

 

SEMESTER-III 

Course Code: JMCDSE01T 

Course Title: ScienceJournalismOrSportsJournalism 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. gain improved quality of science coverage and improved health, 
agricultural practices and environment and stimulus to economic 
development. 

2. get more science-literate populations who can take part in and 
respond to developmentchallenges. 

3. get more informed decision-making about science and technology issues 
and options, at both personal and policy levels. 

4. gaingreateraccess toscientificinformationforall. 

5. Getgreatercoverageofscienceinthemedia. 
 

Module CourseContent Instruction 
Hours 

ScienceJournalism 
1 Introduction to Science journalism: history of science journalism 

(globalcontext), history of science journalism in India, science 
journalismpresenttrends,needandsignificanceofscience 
communication,itsimportancein presentdaycontext. 

15 

2 ScienceWriting: WritingSciencenews,qualitiesofascience news 
reporter, sources of scientific information, writing science 
featuresandarticles,suitableexamplesofsciencefeaturesand 
articles. 

15 

3 ScienceNews:ScienceNews,reportandreportage,Featuresand 
Articles,sourcesofscientificinformation-primary,secondaryand 
tertiary,strengthsandweaknessesofvariousformats 

15 



 

 
 

 
 

4 Media and Science Communication : Science Communication 
Media and SciencePopularization programs, Print media, audio- 
visualmedia,folkmedia,InteractivemediaSciencePopularization 
-programmes,organizations,individuals,Methodofscience 
popularization,ScientificTemperament 

15 

 SportsJournalism 
CourseOutcome 
Uponsuccessfulcompletion,studentswillbeableto: 

 



 

 
 

 
 

 

 
 1. producesport-relatedarticlesofpublicationstandard. 

2. demonstrate their understanding of the different writing 
styles (i.e. match reports,previews, reviews, profiles and 
features) as they apply to sports journalism byproducing 
publication standard articles. 

3. demonstratetheirabilitytoundertakethepracticalaspec
ts of covering sportingevents. 

4. evaluatetheimpactofsocietalissuesonsportsreporting. 

 

1 Sports–itsgrowingpopularity,sportsineducationalcurriculum- 
-Sports AuthorityofIndia–objectivesandcontribution-– 
organizational structure of Indian sports--Corporatization of sports –
sponsorship – ethical issues-- Indian experience. 

12 

2 
Majorinternationalsportsevents--Olympics,Asiad,Commonwealth 
games,SARC games, World Cup Soccer, World Cup Crickets, 
Wimbledon etc.—India and international sports events--Major 
Sports Events in India-- Outstanding sports personalitiesin India 
andabroad--–Ruralandtribalsports-history,socialandpolitical 
impact 

12 

3 
Origin, history Rules and regulations of different games and sports 
football,cricket, tennis, table tennis, badminton ball, 
volley,hooky,archeryetc.–officialsofdifferentgamesandtheir 
standards. 

12 

4 
Development of sports journalism with special reference to India – 
print media,radio, TV, digital media etc -- Sports photography in 
magazines. Sports magazines and theirimportance, fields and 
degree of specialization required- role and importancein 
popularizing sports. Sports department in popular dailies-– sports 
editor–reporter–subeditor–sportspage–specialpages–sports 
column 

12 

5 
Sportscoveragebyradio--sportsreportingforradio—techniques- 
-radio’s contribution to popularization of sports. Management of 
Sports and itsmodern formats; Sports coverage by TV -- preparing 
televisionprogrammesonsports--SportsTVchannelsandtheir 
impact;Sportspresenterandtheirspecificrequirements. 

12 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35 



 

 
 

 
 

SEMESTER-III 

Course Code: JMC P GEC01T 

Course Title: EnvironmentJournalism 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. UnderstandthespecializationofEnvironmentalJournalismanditsroleinaninformed 
citizenry, including both watchdog and storytelling roles. 

2. Evaluatepressingenvironmentalissueswithobjectivityandfairness. 
3. Analyze sources and differentiate among them, including ranges of scientific, policy, 

activist and corporate sources and their press releases; and including the ability to 
discern manipulation such as greenwashing from scientifically valid solutions. 

4. Critiquearangeofnonfictionenvironmentalcommunications,fromfilmto photography 
and from activist to scientific communications. 

Demonstrateabilitytocommunicatein-depthenvironmentalissuesinjournalisticform to lay 

Module CourseContent Instruction 
Hours 

1 Define Environment Journalism, Difference of Environmental 
Journalism with other modes of journalism, Trend of 
Environmental journalism and coverage in India with case studies 
environmentprotectionandtheroleofmedia---Environmental 
journalismtoday—Skillsforenvironmentaljournalism 

15 

2 Global Environmental Picture and international summits - Major 
global environmental issuesand their coverage with focus on 
climate change, air pollution and biodiversity Majorenvironmental 
summits–Stockholm,JohannesburgandRioClimateconferences 
(CoP) –majorlandmarkevents,India’srole 

15 

3 Environmental Reporting -- Environmental Reporting-technique& 
presentation mode ;Designing of Environmental campaign with 
examplesReportingaboutScience,PolicyandPublicHealth 
Environmental reporting – in print, audiovisual and online 
National andlocalenvironmental issues and their media coverage 

15 

4 EnvironmentandSociety--Environmentaljournalismand 
society,Majorenvironmental movementsin India,RoleofNGOs) 
inenvironmentalconservationpopularization,Scientific 
Temperament 

15 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35 



 

 
 

 
 

SEMESTER-IV 

Course Code: JMC P COR15T 

Course Title: TraditionalMediaandSocialMedia 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. communicateunderstandingoftherelevantethicalandlegalissuesinwrittenand 
oral forms. 

2. createanddesignemergingmediaproducts,includingblogs,digitalaudio,digital video, 
social media, digital photography, and multimedia. 

3. get anideaabouttheroleofsocialmediainsociety. 
4. torespondcreativelytoNewMediaplatformssuchasSocialmediaandwebmedia 
5. towritereportandeditcontentforprintandonlinemedia 
6. createandmaintainablogusingacommonbloggingplatform. 
7. compareandcontrastthepurposeandfeaturesofdifferenttypesofsocialmedia, 

including: blogs, social networks, wikis, and photo and video sharing sites. 
8. utilize multiple forms of social media to publish real-time updates and engage 

with relevantcommunities. 
9. createdifferentsocialmediatemplatesfordevelopmentalcommunication 
10. framenewmediaconceptsforcreativeideas. 
11. effectivelyapplysocialmediaandproducecontemporaryconvergentmediaplatforms. 

 

Module CourseContent Instruction 
Hours 

1 OriginandDevelopmentofTraditionalMedia 
HistoryofTraditionalMedia,HistoryofFolkMedia,Culture 
andDevelopmentofAncientSociety, 

5 

2 DifferentTypes 
DifferentTypesofFolkMedia-FolkSong,FolkDance,Folkart,Folk Drama, 
Folk festival etc. 

5 

3 FolkSong 
FolkSong-Baul,Kartabhaja,Bhatiali,Bhawaiya,Kirtanandotherfolk and 
traditional Songs. 

5 

4 FolkDance 
Folk Dance-Kathakali,
 Kuchipuri, 
Rananritya,Wardance,Chhou,Ballad, Bounrityaetc. 

5 

5 FolkDrama 
FolkDrama-Alkaap,Gaajan,Gambhira,Tamashaetc. 

5 

6 FolkArt 
FolkArt-Patochitra,WallPainting,Alpanaetc. 

5 



 

 
 

 
 

 

7 FolkFestival 
FolkFestival-ShiberGaajan,Bihu,Banbibi,Dakshinray,Shikar Utsav, 

5 

8 HistoryandEvolutionofSocialMedia 
Understanding the fundamental working principles of Social 

Media,Userprofiles,UserApplications , Social Media for growth and 
progressive society. 

5 

9 Nature,Characteristics,ApplicationsofSocialMedia 
Social Media Terminologies , Websites ,Blogs ,Microblogs ,User 

Generated Social Media Content (YouTube) ,Social Networking 
Sites for professional Linkages (Facebook, LinkedIn), OvertheTop 
MessagingSystems(WhatsApp),VoiceoverInternet 
Protocol(Skype,FaceTime),USSD,MobileCalls/SMS,Emails, 
MobileApps. 

5 

10 CultureandSocialMedia 
Economics and Ownership , Privacy , Law and Ethics , Central 

Issues in Social Media Identityand reputation , Visuality , Case 
studies and review of published articles. 

5 

11 Measuring,MonitoringandAnalysingSocialMediatrendsand 
ImpactApplication Domains , Case studies and review of published 
articles. 

5 

12 SocialMedia,CrowdSourcingandTheNews,SocialMedia Organizations-
SocialMedia ActivismCasestudies andreviewof 
publishedarticles. 

5 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35 



 

 
 

 
 

SEMESTER-IV 

Course Code: JMC P COR16T 

Course Title: MediaLaws,EthicsandMediaManagement 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Communicateacrossteamsverbally,visuallyandbywriting 
2. Students will understand and be able to apply relevant case law involving journalism, 

the First Amendment, and other mass media issues 

3. Deconstruct national media systems and socio-environmental issues and practices 
inthe context of globalization. 

4. Developinterculturalintelligenceandglobalcommunicationcompetencies. 
Module CourseContent Instruction 

Hours 
1 Mediaethics – concept– comparing mediaethics and medialaws- 

media ethics, mediafreedom – media’s social responsibility and 
accountability -self-regulation – trial by media-Media’s ethical 
problems including privacy, -sting operation- right to reply, 
coveringcommunaldisturbances,atrocitiesonwomen,elections- 
- yellow journalism- cheque bookjournalism- Paid news -- 
Plagiarism-- ethical issues related with ownership of media – 
Ombudsman--PressCouncil ofIndiaanditsguidelinesandcodes— 
Guidelinesand/orCodessuggestedformedia/pressbyother 
national and international organizations – ElectionCommission 
guidelines for media. 

7 

2 History of press/media laws in India – Press and Registration of 
Books Act, 1867-- Registration of newspapers— Constitution of 
India Fundamental rights – Freedom of speechand expression and 
theirlimits–Provisionsofdeclaringemergencyandtheir effects on 
media – Provisions for legislature reporting; Parliamentary 
privileges and media; UniversalDeclaration of Human Rights- 
relevantUnescoinitiatives;Contemptofparliamentandjournalistic 
defense;Parliamentprivileges. 

6 

3 Defamation and journalistic defense – Contempt of court and 
journalistic defense –--- relevant provisions of Indian Penal Code 
withreferenceofsedition,crimeagainstwomenand children; laws 
dealing with obscenity - Working Journalists and Other 
Newspaper Employees (Conditions of Service & Miscellaneous 
Provisions) Act, 1955; IndecentRepresentation of Women Act, 
1986--WTOagreementandIntellectualPropertyRightlegislations, 
including Copyright Act, Trade Marks Act and Patent Act – Rightto 
InformationAct 2005- Whistle blower Protection Act (2011). 

6 



 

 
 

 
 

 

4 Cinematograph Act 1953 --PrasarBharati Act --Regulation of 
Private TV Channels--Cable TVRegulations Act – Policy Guidelines 
for Setting up Community Radio Stations in India – Community 
Radio Licence Procedure-- Community Radio regulationsinIndia--
BroadcastingCodeforAIRandDoordarshan, Self-
regulationofprivateTVchannels;Codesforradio,television, 
advertisingandpublicrelations. 

7 

5 PressFreedomintheDigitalAge;NewChallenges;cyberfreedom- 
Surveillance; Privacy;Laws and regulations related to online 
media--InformationTechnologyAct 2000;Wiki Leaks 
—challengesbeforefreemedia,Ethicalissuesrelatedtocybermedia; 
Social Media Trolling;Communication Policy for the Digital Age. 

6 

6 Management –principles – scope –Overviewof medialandscape in 
India—Print, Radio,Television, Digital media- New media and its 
impact--mediaeconomywithspecialreferencetoIndianmarket-- 
media as an industry and profession; Introduction to Media 
Economics. 

5 

7 Indian media consumer- Principles ofmedia management andtheir 
significance –Foreign equity in Indian media (including print 
media)–Newchallenges,SourcesofRevenueforPrint, Electronic 
andDigital Media. Strategyto boostadvertisements – competition 
with other media management of advertisement department–
advertisementmanager–responsibilities–apex 
bodies:DAVP,INSandABC. 

6 

8 Print Media Management—Ownership patterns, structure of 
newspaper organization &functions of various departments & 
personnel. Emerging marketing strategies, CustomerRelationship 
Management (CRM) in print, FDI in Media; Strategy to boost 
circulation–circulationdepartment–functions–circulation 
manager – need of all round ability –coordination with other 
departments. 

6 

9 Broadcast Management – TV & Radio: Ownership Pattern--FM: 
OrganizationalStructure,StructuralHierarchy,Functionsofvarious 
departmentsandpersonnel.Programmingconsiderations, Audience 
research, Programming strategies, Programme promotion, 
Marketing programmes. FM radio in India, The market and the 
audiences,ananalysis,issuesofbroadcastmanagement, 
Managementofcommunityradio–principlesandscope. 

6 

10 Employee/employer and customer relations services; Marketing 
strategies – brand promotion (space/time, circulation)–reach– 
promotion – Event management — marketsurvey techniques - 
humanresearchdevelopmentformedia,Strategiesfor 
monetization;VentureCapitalinMedia. 

5 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35 



 

 
 

 
 

SEMESTER-IV 

Course Code: JMC P COR17M 

Course Title: PhotoJournalism 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Learnwhatisagoodphotograph 
2. Learnhowphotographsareusedtocommunicateindifferentmediaincluding: 

newspapers, magazines, books and online websites 
3. Learnhowtodistinguishbetweenthedemandsofjournalisticphotographyandthose 

of fine art photography 
4. Learnhowtodistinguishbetweenthedemandsofjournalisticphotographyandthose 

of fine art photography 
5. Learn how journalistic ethics apply to photojournalism, especially in a world of 

digital photography 
6. Learn how to write captions Not forgetting that the image is the important 

elementhere, 
7. How to reinvent the profession of photojournalist in a world where the print 

mediais shutting newspapers and magazines at an ever-increasing rate. 
Module CourseContent Instruction 

Hours 
1 Definition and concept Text Vs Photograph – history of photo 

journalism in India and abroad 
scope and importance in modern newspapers-- News photo – 
main characteristics- Photoagencies – news agency services – 
Foreign photo agency – AFP, AP, Reuters -- PTI & UNI –Photo 
Division- 
GovernmentofIndia.EssentialsofapressphotographQualities 
ofagoodphotojournalist. 

15 

2 Photographydepartmentofanewspapershouse–Photojournalist – 
duties and responsibilities –qualities – role as a working journalist-- 
workingin photographydepartment. 

12 

3 News photo – main characters , Choosing the right spot, right angle 
and right moment for anappropriate composition, Principles of 
cropping and photo editing, relationship between stilland video 
photography inrespectof types of recordingmodes,imagesizes and 
cameraangles for various purposes, Photo editing – principles 
andtechniques–picturephoto.Caption,Composition– 
fundamentals – viewpoint – shape and form – perspective – 
pattern and texture etc. 

15 

4 Photographyintheageofelectronicimaging,fromanalogueto 13 



 

 
 

 
 

 

 digitalimages,apostphotographyera,digitalencoding,digital 
simulation,multimediadigital,editinginteractivityandmedia 
convergence, technical challenge and cultural continuity. 

 

5 Photographs and Photo feature in Different Situations - 
Photographing People - Portrait andStill, Wildlife, Environment, 
Landscape,IndustrialDisasters, Photographyforentertainmentand 
Advertising,Sports,Conflicts,War,PoliticalandSocial 
Photography. 

15 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35 



 

 
 

 
 

SEMESTER-IV 

Course Code: JMCPDSE02T 

Course Title: Women&MediaOrMediaCultureandSociety 
 

Schemeof Instruction  Schemeof Examination 

TotalDuration : 60 Hrs. MaximumScore: 50 

Periods/Week : 4 InternalEvaluation: 15 

Credits : 4 End Semester: 35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Defineandexplainthe practicesofthe fieldofWomen’sandMediaStudies 

2. Identifymajorconceptsandassumptionsoffeministstudy 
3. Describemajortheoriesandtheoristsin Women’sandGenderStudies. 
4. Construct a project related to a research area in Women’s andGenderStudies,making 

sure to identify, appropriately select, and implement diverse epistemologicaland 
methodological approaches in the construction of a paper or project in responseto a 
well- developed research question. 

5. Identify, categorize, and distinguish elements of the main theories associated with 
Women’s and Media Studies in order to engage in classroom discussion, papers, and 
projects appropriate for the discipline. 

6. Evaluate the reliability and comparative work of 
competingquantitativeandqualitative 
informationresourcesandtheircontributionstothefieldofWomen’sandMediaStudies. 

7. Incorporate multiple information resources presented in a variety of media 
andproperly cite these sources. 

8. Discuss the importance of context for understanding and interpreting women’s and 
men’s experiences. 

9. Recognize societal institutions and power structures that occur within 
patriarchalsociety, and analyze the ways in which these institutions and structures 
impact thematerialrealities of women’s and men’s lives differently. 

10. Recognize the ways feminist theory invites us to understand gender, human behavior, 
political institutionsand oppression in a new light, witha reflectiononhowthesefactors 
operate in the one’s own life. 

11. Developwaystoaddresssocietalandpowerinequalitiestoimprovewomen’sstatus 
12. Recognize and analyze the ways societal institutions and power structures within a 

patriarchal society impact the material realities ofwomen’sandmen’slivesdifferentlyin 
response to not only gender, but also race, ethnicity, national origin,religion, class, 
ability, sexuality, age, etc. 

13. Applyknowledgeforsocialtransformationandcitizenship. 
14. Engageincriticalself-reflection,promotingself-awareness. 

Module CourseContent Instruction 
Hours 



 

 
 

 
 

Women&Media 



 

 
 

 
 

 

1 Women’sEmpowerment-SocialandEconomic:briefhistorical 
perspective,WomenandGlobalization 

15 

2 Depiction inMassmedia--print, audio-visual, online, impact on society. 15 

3 Womeninadvertisements-print,audio-visual,online,impacton society 15 

4 Womeninmedia-Portrayalofgender:thepowerofimages, status of 
women working inmedia industry . 

15 

Media,CultureandSociety 
CourseOutcomes 
Onsuccessfulcompletionofthiscourseastudentwillbeableto: 

1. Learn aboutthe role of communication and the media in the 
shaping anddevelopment of culture and society 

2. Learnabouttheroleofthemediainthelivesofindividuals 

3. get an awareness of the relationship between the media and various social 
problems and aspects of society , Skills and capacities 

4. anabilitytocriticallyappreciateanddiscusstheculturalandsocialroleofthemedia 

5. knowthe capacity to see and analyse media performance and content from a 
gender perspective 

6. Evaluative capacity and approach recognize the cultural and 
moralresponsibility ofmedia 

7. anunderstandingfor thepolitical/democraticalpotentialofmassmedia. 

1 Concept of Culture--meaning, dimensions--the basic theoretical 
framework. Counter cultures, women, youth, and 
minorities.Critical Cultural Theory; Frankfurt School; 
Communication 
TechnologyandCulture,MassMediaandPostmodernCulture, 
Cultureindustries. 

 

2 Media and society - Cultural implications of mass media. Popular 
andelite culture. Multiculturalism and sub cultures. Feminist 
critiques of media. Media and theminorities. National culture and 
communicationpolicy.MassSociety;PoliticalEconomy; 
Functionalism;TechnologyDeterminism;InformationSociety. 

 

3 Audience theory: Goals of audience research — Alternative 
traditionsofresearch—Audienceissuesofpublicconcern—Types 
ofaudience: Theaudienceas a groupor public — The gratification 
setasaudience—Themediumaudience—Audienceasdefined 
bychannelorcontent 

 

4 Media Organization: The media organization in a field of social 
forces Relationswith society; Relations with pressure and interest 
groups;Relationswithownersandclients;Relationswiththe 
audience;Aspectsofinternalstructureanddynamics 

 

5 MediaContent:Criticalperspectivesoncontent;Structuralism and 
semiology; Media content as information; Media performance 
discourse; Objectivity and itsmeasurement; Questions of research 
method. 

 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35 



 

 
 

 
 

SEMESTER-IV 

Course Code: JMCPCOR18M (Project) 

Course Title: VideoDocumentaryMaking(Practicalproject) 
 

Schemeof Instruction  Schemeof Examination  

TotalDuration : 120 Hrs. MaximumScore: 100 

Periods/Week : 8 Synopsisand Script: 50 

Credits : 8 Production&PostProduction:35 

InstructionMode : Lecture/Presentation  

CourseOutcome 

Uponsuccessfulcompletion,studentswillbeableto: 

1. Understand and apply the various formats make Professional Documentary to 
create social impact. 

2. Getefficiencyindocumentaryproductionandevaluatedocumentaryfilms. 
3. LearntechniquesofDocumentaryproductionandediting. 
4. Learnaboutresearchmechanismandtreatmentofideastotransformintoscript 
5. Evaluatedocumentaryfilms. 

Module CourseContent Instruction 
Hours 

1 Documentarywriting-subsetofNon-fictionfilmandvideo– 
subjectivityinstorytelling-storybasics–formats–documentary 
subjectidentification–Reviewofbasicdocumentaryvideos. 

6 

2 Dramaticstory-telling-Documentarystory–EvaluationStoryideas –
Developingthestory–shotsfordocumentary-Approachesin 
documenting-Reviewofdocumentaryvideos 

6 

3 Docu-fiction–Mocumentary–ExperimentalVideos–Popular 
documentary formats and Reviewof docu-fictionand 
experimentalvideos 

6 

4 Documentaryresearchbasics–Typesofresearches–Casting –
HostsandNarrators–Documentaryproposalwriting–case 
studies. 

6 

ProductionandPostProduction 
1 Script-writing for documentary/educational/short-

fiction/ advertisement programmes; Modes of
 presentation; 
Programmeresearch;Planning,budgetingandscheduling. 

6 

2 Screeningandevaluationoftypicalprogrammes.Identifying 
andresearchingtopics;Writing. 

6 

3 Introductiontovideocameratechniques. 6 
4 Introduction to lighting; Shooting

 indoors/outdoors; Television 
studiooperations/personnel. 

6 

5 Editing,Graphics,Audiotechniques. 6 
6 Productionstages-pre-production/production/post-production. 6 



 

 
 

 
 

ExaminationandEvaluationPattern:InternalAssessment15MarksandEndSemester 
Examination35 


